School of Business, Public Policy and Social Entrepreneurship
Ambedkar University, Delhi

Course Code: SBP2MB121, Title: Business, Culture and Society
Type of Course: Core

Cohort for which it is compulsory: NA

Cohort for which it is Core: MBA

No of Credits: 2

Attendance: 80% attendance is mandatory

Semester and Year Offered: Trimester IV- August - 2017 to September -2017
Course Coordinator and Team: K.Valentina

Email of course coordinator: valentina@aud.ac.in

Pre-requisites: Not Applicable

Aim: The objective of this module is to introduce the students to the International and Indian
business environment and the history of evolution of business along with contemporary issues of
multiculturalism and globalization. This course will also enhance their understanding of various
dimensions of relationship between Business, Culture and Society.

Brief description of modules/ Main modules:
Unit 1: Business, origin and growth Introduction to Strategic Management
Unit 2: Caste, Class, Gender and Business in India
Unit 3: Immigration and Multiculturalism
Unit 4: Stakeholders and business
Unit 5: Values and Business

Assessment Details with weights:

1. Role Play 10% (second week)

2. Mid semester 40% (4/5™ Week)

3. End semester 40% (8" Week)

4. Group Project 10% (throughout trimester)
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