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Content

Traditionally, profit emerging out of business was always looked at with certain suspicion. Neo-
liberal economic framework has developed a strong alternative to that in recent years. However,
even such a framework highlights the need for business to invest considerable part of its profit for
social development. While earlier initiatives towards social development were mostly restricted to
financial donations, today one can identify advocacy of a much more proactive role of business
enterprises. As a result, there’s a gradual movement from philanthropy to corporate social
responsibility. At the same time, social entrepreneurship is more and more becoming a popular
concept. Other than providing occasional financial donations, conscientious large business in earlier
days primarily considered their developmental responsibility to be restricted to the labourers who
worked for them. However, today the perspective for understanding the relationship between
business and social development has changed considerably. The aim of this course is to unfold
before students the gradual transformation in this relationship and understand in details the current
nature of such relationship. At the same time, the effort would be to critically engage with each of
these concepts.

Learning Objectives

The course is intended for students who are interested in understanding and reflecting on the role of
large business in social development. Upon completion of this course the students should be in a
position to make sense of the trajectory of industry’s response to the moral pressure on profit and
also comprehend the development of social entrepreneurship.



Brief description of modules/ Main modules:

Module One: Business, Ethics and Society

Ethics has always been a concern behind development of business. Therefore, it should be of no
surprise that today ethics has become a crucial tool that neo-liberalism is using to develop the
credibility for business. With reference to social development, ethics has emerged as important in
cases where business of an industry leads to disruption of natural environment and social setting, for
example, mining industry. The aim of this module would be to look into the relationship between
business and ethics and the process of development of its relationship.

Module Two: Business and Philanthropy

Business philanthropy has a long history to fall upon if one considers the involvement of business
communities with religious institutions across the world. Still today it is possible to establish a strong
connection between philanthropy and issues of religious morality. However, philanthropy has taken
different shapes in today’s context. In corporate sector, philanthropy has often been notionally
replaced by a newer concept called corporate social responsibility. Elsewhere philanthropy does not
only involve religious institutions alone. Often engagement of philanthropy is visible in sectors of
social development like education, health and livelihood. In this module an attempt would be made
to understand the concept of philanthropy as a tool emerging out of business to develop a
connection between profit and social development.

Module Three: Corporate Social Responsibility

Although profit-motive has always been understood to be an integral part of any business enterprise
finding ethical justification for profit-making has not been easy, particularly with the dominating
presence of socialistic ideals across the world. Over the years numerous attempts have been made
to neutralize the tension between profit-earning and exploitation. As a result, phrases like ‘giving
back to society’ have emerged as popular strategies in facilitating such neutralization. ‘Corporate
Social Responsibility’ (CSR), as a popular solution, has attained recognition in this context. However,
still now significant debates exist about the popular interpretation of complicated concepts like
‘social’ or ‘responsibility’. The aim of this module is to understand the concept of CSR, explore its
diverse manifestations, and reflect on the debates that revolve around the validity of the concept.

Module Four: Industry and Labour Welfare

If one takes a look at the miserable life of a nineteenth century ‘free’ labourer working against a
bare minimum wage for extremely long hours with no social security, it should come as no surprise
that for Karl Marx employers were exploiters. This is not to say that the situation has drastically
changed all over the world today. In fact, a large majority of world’s labour force are still underpaid
and without social security. However, the difference between nineteenth century and today is that
as par labour laws, in many countries a limit has been set to the number of hours a labourer can be
made to work without payment of overtime. Besides, minimum wage to be paid to a labourer has
also been determined by the state. Of course, violation of such laws is widespread, particularly in the
informal sector. However, what is interesting to note is that many large industries have played a
significant role in development of these laws. Some of them in the formal sector have even gone
ahead to develop social security programmes for their employees much before the state asked the
industry to do so. Therefore, while this module aspires to highlight violation of labour laws by



various industries, it also aims to reflect on the role played by business enterprises (primarily large
business) in contributing to labour welfare.

Module Five: Social Entrepreneurship

As a concept ‘social entrepreneurship’ has a history of barely two decades. Emergence of this
concept interestingly coincides with the gradual development of ethical acceptance towards
business entrepreneurship throughout the neo-liberal world starting from the USA. As a concept it
largely developed out of the attempt to understand whether initiatives towards social development
have anything to learn from principles and practises of entrepreneurship. Whereas, in a limiting
interpretation it only refers to the innovative not for profit initiatives for bringing social
development, in a broader conceptualization it also incorporates novel for-profit initiatives which
also brings in social development. This module would attempt to understand the concept of social
entrepreneurship, explore its varied expressions, and discuss the debates which revolve around it.

Assessment Details with weights: Assessment for this course is going to be spread over the term.
There would be approximately two to three assessment situations. Tentatively the assessments may
include open book exams, take home assignments, analysis of industry data, etc.
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